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About Us

Welcome to Sears—-Davies, where creativity meets
deep industry knowledge within professional services.
We are a passionate team of designers, developers,
and strategists dedicated to crafting exceptional work

that captivates and inspires.

Unrivaled track record

Founded in 1988, we have earned a reputation over more than thirty-five
years for delivering stunning design solutions that elevate brands and
drive business growth. Whether designing professional and authoritative
websites for law firms or creating visually striking brochures to sell
central London office space, our team has the skills and expertise to
deliver exceptional results.

Proven creative process

Our design method is a robust and effective process for managing
creativity and innovation in legal services. It is designed to deliver
novel solutions to marketing challenges while minimising risk, building
consensus, and delivering measurable business results.

Lasting relationships

Beyond our technical expertise, we pride ourselves on providing
exceptional client experiences. At Sears-Davies, we believe in forging
strong partnerships with our clients. We take the time to understand
your unique goals, challenges, and target audience, and our
collaborative approach allows us to create designs that align with your
business objectives and resonate with your specific market.

Work with us

Discover the power of great design with Sears-Davies. Whether you're a
law firm looking to enhance your online presence or a real estate agency
seeking to differentiate a development in a competitive market, our team
is here to provide tailored design solutions that elevate your brand.



Our Team

We are an experienced, passionate and talented team
of creatives, designers, developers, and strategists
dedicated to crafting exceptional work that captivates
and inspires.

Mike Bean Mark Barlow Ben Tobin Thuy Nguyen
Managing Director Design Director Creative Director Senior Developer



Our Clients

We pride ourselves on the diversity of the clients. Our
experience in the professional services is extensive,
but that’s not all we do. From blue-chip multinationals
to budding entrepreneurs, we find the right design

solution to fit.

1GC | Family Law

29 Bedford Row

30 Park Place

4 Pump Court

4-5 Gray’s Inn Square

5 King's Bench Walk
Active Shares

Arbitra

Barclay Search
Bluebook

Bourne Capital

Brick Court Chambers
Castlebrooke Investrments
CEPA

Crown Office Chambers
Devereux

Downforce Technologies
Essex Court Chambers
Falcon Chambers
Farebrother

Fountain Court

Francis Taylor Building
Hailsham Chambers
Hansel Henson
Insolvency Lawyers Association
Jones Granville

Joseph Hage Aaronson
LK Shields

Lonza

Macfarlanes

Maitland

Mayfair Capital

Mile End Climbing Wall
Murrill Construction
NopalCyber

One Essex Court

Pets As Therapy

Pulsar Building Consultancy
Pump Court Tax Chambers
Queens Ice and Dance
QuisLex

Saunderson House

Serle Court

ShearsLaw

Sinclair Gibson

Store Property
ThoughtLeaders4

Zaiwalla & Co Solicitors



Sears—Davies

Case Studies



One Essex Court

Clients regard One Essex Courts as one of the pre-eminent
commercial sets, and its expertise is considered the best in
the industry. With a reputation firmly established over the
years, Chambers embarked on a journey to define its brand
and visual identity, a brief commissioned once again to
Sears—Davies, who had previously designed its original logo
over two decades prior.



One Essex Court

With a legacy of over 35 years supporting chambers’ clerking and
marketing teams, Sears—Davies has brought a wealth of experience

and insight to the table. Their longstanding partnership with One Essex
Court, a testament to the trust and confidence in their expertise, laid the
foundation for a seamless collaboration to elevate the chambers’ brand to
new heights.

When Sears—-Davies was entrusted with the brief of designing and
developing a new website, we approached it with our signature detailed
approach. The brief was clear: the site had to represent professionalism,
modernity, and ease of navigation while capturing the essence of One
Essex Court’s unparalleled expertise. This was not a unique brief, but it
posed a distinct challenge in presenting the chambers as the undisputed
leaders in the industry, a challenge that Sears—Davies was uniquely
equipped to tackle.

The project started with a comprehensive discovery session, during
which we meticulously delved into the intricacies of One Essex
Court’s existing online presence. Through a thorough analysis of the
chambers’ website and content, they identified areas for improvement
and opportunities for differentiation. This detailed process led to

the presentation of three visual recommendations, each crafted to
encapsulate the chambers’, their members, and their expertise in a
compelling visual narrative.

The selected design was carefully developed and refined, with every
page and template tailored to showcase One Essex Court’s top-tier
professionalism. Bold and confident messaging permeated the site,
conveying the chambers’ unwavering commitment to excellence.
Expressive typography, practice-related circular-themed videos, and
imagery further reinforced One Essex Court’s unity and strength,
solidifying its position as one of the Bar’s true heavyweights.

In the end, the successful collaboration between Sears—Davies and
One Essex Court culminated in a website that met and exceeded
expectations. Seamlessly blending form and function, it served as a
digital testament to One Essex Court’s unrivalled pedigree and prowess
in commercial law. This collaborative effort set a new standard for
excellence in the legal industry, inspiring confidence and trust among
clients and peers alike.
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Maitland

We had the opportunity to work with Maitland

on an exciting brief that involved a comprehensive rebranding
and repositioning of Chambers. The goal was to create

a modern, professional, and cohesive identity reflecting
Maitland’s expertise, vision and values while establishing a
solid online presence.



Maitland

Process

The project began with a discovery session and a thorough analysis

of Chambers’s existing brand identity and messaging. Mike Bean and
Mark Barlow worked closely with Maitland to develop a modern and
more ‘grown-up’ brand image that aligned with their audiences and the
evolving legal landscape.

Sears—-Davies produced stylescapes to collaborate with Chambers on the
visual development of their brand. These stylescapes, presented as large
physical boards, allowed us to show a variety of design concepts, colour
schemes, and typography options in a way that was easy for everyone

to understand and provide feedback on. By working together through
stylescapes, we could come to a consensus on the overall look and feel
of the brand, ensuring that it accurately represented Maitland’s values
and mission.

The new Maitland wordmark and brand elements were applied to multiple
print and digital touchpoints. This involved designing business cards,
letterheads, email signatures, and other collateral to ensure consistency
across all touchpoints. New brand and style guidelines were created

to serve as a comprehensive toolkit and reference for future marketing
materials, providing a unified and impactful visual identity for the set.

In parallel with the brand application, we dedicated our efforts to the
website design and build. Maitland and its Members required a website
that not only showcased their expertise but also provided a seamless
and user-friendly experience for existing and potential clients. We
meticulously designed the website, ensuring optimal viewing experiences
across all devices, focusing on an intuitive layout, and prominently
featuring Members of Chambers and Maitland’s newly focused areas of
expertise.

Result

The result is a powerful and unified brand identity that firmly positions
Maitland as “an exceptional set”, while the website serves as a valuable
and reliable resource for their clients and prospects alike.
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CALL 3 SILK

Catherine has an extensive commercial and ehancery
practice and has long been highly recommended by the directories,
regularly being nominazed for varicus awards. Cathering was ramed
Compaey/insolvency Sdk of the Tear 2022 by Chambors UK and
Inscivency Sik of the Yoor 2020 by Legal500 and was described by
Chambers UK/Global (202] - Dispate Retohsion: Commercial Chancery)
23 “one of the deverest people ot the Bar”who “hos g brilkont,
encyclopedic knowledge of the low and it great to work with™.

ARTICLES

THE CORPORATE INSOLVENCY AND

GOVERNANCE ACT 2020

(CORDNAYIRLS)

RELEVANT PERIOD) REGULATIONS

1011 = CONTIMUING A FALSE SEMSE
OF SECURITT FOR DIRECTORS AND

EXPERTISE COMPANIES ALIKE!

COMMERCIAL LITIGATION &
ARBITRATION

COMPAMNY & PARTMERSHIP

INSOLVENCY & ASSET PUBLICATIONS
RECOVERY

CIVIL FRAUD




MAITLAND Q44 Barrisers MAITLAND

‘We pride curselves on the multi-disciplinary skills of cur barristers and our
ability to offer the right mix of seniority and experience to deal with any
dispute within our fields of expertise, ranging from the largest and most
complex pieces of litigation and arbitration to smaller disputes, thus
providing our clients with an advantage when different areas of specialism
overlap,
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Lonza

Lonza is one of the world’s largest healthcare manufacturing
organisations, helping pharmaceutical, biotech and nutrition
companies to bring their treatments to market. It sought

to enhance its digital presence by transforming its annual
report into a dynamic and engaging online experience.

With a commitment to transparency and innovation, Lonza
approached Sears-Davies to design, develop, and deliver the
digital implementation of its annual report and accounts.



Lonza

Challenge

Lonza acknowledged the importance of leveraging digital platforms

to communicate its financial performance, strategic initiatives, and
corporate responsibility efforts to stakeholders worldwide. The challenge
lay in creating a digital online version that complied with regulatory
requirements and reflected Lonza’s commitment to excellence and
sustainability. Sears-Davies was tasked with designing a user-centric
and visually compelling digital experience that effectively communicates
Lonza’s achievements and aspirations.

Solution

Sears-Davies worked with Lonza's corporate communications team to
visualise and execute the report’s digital implementation. Leveraging
our digital design and development expertise, we crafted an online
experience seamlessly integrating interactive elements and intuitive
navigation.

The team meticulously crafted visual assets and typography to align with
Lonza's brand identity, ensuring consistency and coherence across the
site. By employing responsive design principles, Sears-Davies optimised
the user experience for desktop, tablet, and mobile devices, maximising
accessibility and engagement.

Central to the project was developing a powerful content management
system (CMS) that empowered Lonza’s team to update and manage the
annual report content. Sears-Davies provided comprehensive training
and ongoing support to ensure seamless integration with Lonza’s existing
digital infrastructure.

Results

The collaboration between Lonza and Sears-Davies resulted in

the successful launching of a cutting-edge online annual report

that surpassed expectations. The features and design captivated
stakeholders, encouraging deeper engagement and understanding of
Lonza’s performance and strategic direction.

The digital implementation showcased Lonza’s commitment to
transparency, innovation, and sustainability, reinforcing its position as a
leader in the healthcare industry. The user-friendly interface and intuitive
navigation enhanced accessibility for stakeholders, facilitating informed
decision-making and fostering trust and credibility.

Conclusion

Sears-Davies’ demonstrated the transformative power of design in
enhancing corporate communications and stakeholder engagement.
By leveraging digital innovation and creative expertise, Lonza elevated
its online annual report into a compelling narrative that resonates

with worldwide audiences. The collaboration underscored the value
of strategic design in effectively communicating vision, values, and
achievements in today’s digital landscape.
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Downforce Technologies

Downforce Technologies is at the forefront of
revolutionising land management solutions with its science-
led and data-driven approach. Specialising in optimising
soil health, organic carbon levels, and biodiversity, the
company required a brand refresh and application to
reflect its pioneering ethos and cutting-edge services.
They approached Sears-Davies seeking a comprehensive
overhaul of their brand identity, visual language, website,
and exhibition stand graphics.



Downforce Technologies

Design Process

Our approach to the project began with thorough research into
Downforce Technologies’ mission, values, and target audience.
Understanding the intricate science behind their solutions was pivotal
in crafting a visual narrative that accurately portrayed their expertise
and innovation. Workshops with the client helped establish key brand
attributes and aesthetic preferences.

Brand Refresh

Inspired by satellite aerial photography and topographic maps, our

team designed a refreshed brand identity symbolising Downforce
Technologies’ commitment to precision and exploration. Bold typography
conveyed authority and modernity, while earthy tones reflected the
company’s connection to nature and sustainability.

Brand Application

The new brand identity was seamlessly applied across multiple
touchpoints, including stationery, marketing collateral, and digital assets.
Consistency in design reinforced brand recognition and coherence
across all communication channels, enhancing Downforce Technologies’
professional image and market presence.

Visual Language

Satellite aerial photography was a central visual key, underscoring

the company’s reliance on cutting-edge satellite technology and data
analysis. Topographic map graphics were integrated to convey depth and
complexity, mirroring Downforce Technologies’ sophisticated approach to
land management.

Website Design and Build

The website design focused on user experience and accessibility, with
intuitive navigation and clear calls-to-action guiding visitors through
the company’s services and expertise. Vibrant imagery and interactive
elements showcased the company’s innovative solutions, while bold
typography ensured content readability across devices.

Exhibition Stand Graphics

Our team developed striking graphics for exhibition events that captured
attention and communicated Downforce Technologies’ core messages.
The stand design conveyed professionalism and credibility through

the brand’s visual language, attracting visitors and encouraging client
engagement.

Outcome

The comprehensive brand refresh and application strategy positioned
Downforce Technologies as a pioneering leader in science-led land
management solutions. The cohesive visual identity, user-centric
website, and impactful exhibition presence empowered the company
to effectively communicate its expertise and drive business growth in a
unique market landscape.

Conclusion

Sears-Davies successfully transformed Downforce Technologies’
brand identity and communication assets, aligning them with its
values and goals. The joint process and attention to detail resulted in a
comprehensive brand ecosystem that resonates with stakeholders and
reinforces Downforce Technologies’ position as an industry trailblazer.
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Who We've Helped...

The Duchy of ’ \ Morrisons
Cornwall -

Wide Open Carbon Neutral
Agriculture ¥

James Kristin Mary Catherine
Alexandroff Vaughan Di Nunzio

How Can We Help You?
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10 Fetter Lane

Sears-Davies has designed and delivered this bold,
confident and colourful building brand, complimented with
a typographic visual identity and language for the marketing
of 10 Fetter Lane.
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Central Line

Mainline

Circle, District and Mainline

Elizabeth, Hommersmith & City,
Circle, Metropolitan and Mainline

Piccadilly & Central Line










Sears—Davies

Work with us

How can we help you? Please contact us to
set up an initial call to discuss your needs
and learn about our full range of services.

WeWork +44 (0)20 7633 0939
1 Fore St Ave info@searsdavies.com
London EC2Y 9DT www.searsdavies.com

The Creative Agency for Professional Services





